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[ Abstract)

ative self-efficacy in such relationship. Methods: Using money stimulation or money clues to prime money concept, and

Objective: To study the influence of money concept on customer creativity and the mediating effect of cre-

then use the creativity measurement tools, directly or indirectly test the customer’s level of creativity. Results: (DMoney
concept effectively improved the fluency, originality, cognitive flexibility of customers to solve problems. @Creative self—ef-
ficacy played a mediating role on the influence of money priming on the creativity. 3)Money priming improved the custom-

er’s willingness to accept new products. Conclusion: Money concept has a positive influence on customers’ creativity by

creative self—efficacy.
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